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Event Analysis 2021

Analys av massan 2021

Eco Life Scandinavia and the Nordic Organic Food Fair provides
the perfect platform for the eco-living and organic sectors to
grow and network

Eco Life Scandinavia och Nordic Organic Food Fair &r den perfekta plattformen for
eco-living och den ekologiska branschen att vaxa och natverka.

'i y o m www.ecolifeshow.com www.nordicorganicexpo.com




65+ 3700+

Professional Visitors Hosted Buyers Media Representatives Exhibitors
Branschbesdkare & VIPs Media representanter Utstallare

Total SOM

Totala kvadratmeter

Seminars
Foreldsningar

2021 Marketing Campaign

Marknadsfoéringskampanj 2021

Companies including:
Fran féretag som:

Alnatura
Apoteket Hjartat

Coop, Denmark, Sweden and Norway
Eleven

Flying Tiger Copenhagen
Holland and Barrett
ICA Sverige
IKEA
Multi-channel visitor marketing campaign in 3 languages Lidl

En 6-manaders marknadsféringskampanj pa 3 sprak Life

Mat.se
Midsona
nemlig.com
Netto
Nordic Beauty Group
Reitan Convenience
Willys

(O)V=1¢

100
40

month

50,000

Advertisements pieces within the Nordic and European media
Over 100 annonser inom nordisk och Europeisk media

Association, trade body and media partnerships
40 branschorganisationer, naringsliv och mediapartners

Buyer contacts across Europe
50,000 kontakter inom inkép runt Europa

3675 Total Attendance | Totala deltagare

Exhibitor split per country:
Utstallare 2021: ‘

Europe 72%

Europa

Nordic 25%
Norden

Rest of world 4%
Resten av varlden

Show split: ‘
Utstallare per omrade:

I NOFF 54% ‘

N ELS 24%

| Beauty 14%

| vegan 8%

Visitors by country:
Besokare per land:
Sweden 41%

Sverige

Denmark 18%
Danmark

Rest of Europe 33%
Resten av Europa

Rest of World 3%

Resten av varlden

www.ecolifeshow.com

www.nordicorganicexpo.com



Visitor Business Type | Verksamhetstyper

Distributor/Wholesaler 28%
Distribution/grossist

Retailer/ Buyer o,
DVH/ink&p ZSA

Manufacturer/Private Label
Tillverkare/private label

Business Services
Foretagstjanster

HoReCa

Visitors by Job Function | Besdkare efter jobbfunktion

050 B A

Partner/Owner Manager MD/CEO Buyer
Partner/Agare Chef VD/ordférande Inkdpare

Event Supporters for 2021 | Vara samarbetspartners 2021

COSMETI

Recommendation | Rekommendationer

Visitors likely to recommend Eco Life Scandinavia

and the Nordic Organic Food Fair...

Besokare som rekommenderar Eco Life Scandinavia och
Nordic Organic Food Fair... Visitor

Satisfaction
Besokarnas nojdhet

97%

Satisfied | N&jd

Likely | Sannolikt: 79%

Exhibitors most likely to recommend Eco Life

Scandinavia or the Nordic Organic Food Fair:
Utstallare som rekommenderar Eco Life Scandinavia
och Nordic Organic Food Fair

Likely | Sannolikt: 74%

“Eco Life Scandinavia and the Nordic Organic Food
Fair is an important event to find the latest
products for our stores. We were very happy with
the variation of innovative products on show this
year. We look forward to attending again next year,”

I-:.UH 1 “;';""-. a-{‘e %?i ) Vegetarian Society ESM*':L'T G)Fﬂ'ﬂﬂ SUPPLY V‘eg:ﬂmn"nst
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Contacts:

Melina Viking Aaron Fletcher Sophie Bresnahan Anna Knight

Event Director Senior Sales Executive Senior Sales Executive Sales Executive
mviking@divcom.co.uk afletcher@divcom.co.uk sbresnanhan@divcom.co.uk aknight@divcom.co.uk

t: (SWE) 0046 (0)8 446 85381  : +44 (0)1273 645124 t: +44 (0) 1273 944452 t: (SWE) 0046 (0)40 668 8973
t: (UK) 0044 (0)1273 645141 t: (UK) 0044 (0)1273 944457

www.ecolifeshow.com  www.nordicorganicexpo.com Organised by cliversified

COMMUNICATIONS = UK



